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Introduction 
The News Media Coalition (NMC) represents trusted news publishers and news agency content suppliers, which generate millions of pieces of news each year through their daily news operations, including coverage of major cultural and sporting events in the UK and on the international stage. 
Our UK members and examples of publishing titles include Associated Newspapers (The Daily Mail),  ESI Media (The Evening Standard), Telegraph Media Group (The Telegraph), Getty Images, Guardian Media Group (The Guardian and Observer), Reach (national and regional titles), News UK (The Times and The Sun), PA Media Group and sport news video agency SNTV. While many are headquartered in the UK, their news brands are recognised worldwide. 
Their efforts in providing independent news on sport, cultural and other matters,  enable the public to access professionally-produced information in various journalistic forms about events throughout the news cycle. In doing so, their coverage - before, during and after events have occurred - through written reports, photography and video journalism, drives citizens to take active interest in sport, including participation and incorporation of sporting activity within their lifestyle[footnoteRef:2]. 
News coverage about events significantly raises visibility, public debate and business interest. The News Media sector is therefore an intrinsic and enriching part of the sporting and cultural life of the UK – and its reputation abroad.


Journalistic scrutiny of major sports clubs is also vital, at a time when supporter, and more general public trust, has been shaken by apparent attempts to break away from treasured national leagues[footnoteRef:3]. [3:  https://www.theguardian.com/football/2021/apr/20/uk-government-may-legislate-to-stop-european-super-league-says-minister ] 

To satisfy that vital societal role, the News Media must have the ability to report on live sporting events, in ways that innovate to keep up with the formats in which the public now consume information, including the increasing use of video news.
In reference to this Committee’s specific objectives, the important role of the News Media is linked to the conditions that exist for Press activity. Specifically, the ability of the news sector to showcase events through media coverage is directly impacted by: 
· the number of newsgatherers that are allowed to attend;

· what restrictions are placed on them, and;
· what controls are imposed on the way their news material is disseminated. 
COVID-19 has exacerbated what were pre-existing and growing barriers to newsgathering, causing a reduction in the number of news opportunities allowed for non-rights holding news entities at the few events that have been held. To ensure free, fair and diverse reporting of sporting events of public interest, it is vital that the news industry is able to gain access to events in the manner it has previously.
The NMC is concerned that the reduction in news opportunities at major organised events during COVID-19, is part of a much longer attempt by professional sports clubs and governing bodies, to reduce media freedom in relation to the generation of news media coverage. This is in direct contrast to the general public’s  increasing expectation that the news media should continue to produce factual coverage through the use of independent journalistic witness accounts, from newsgatherers acting as the eyes and ears of the public.
There is evident tension between the desire of sports rights owners to maximise      the  value of the televisual media rights market, and the legitimate needs of on-the-ground journalism and newsroom operations.  In the context of mega events such as the Olympic Games or football World Cups bidding processes tend to fix the degree of media freedom to report on an event years before that event is staged. 
We therefore welcome the opportunity to make a submission to the DCMS Committee Inquiry on Major Cultural and Sporting Events.  
Our organisation, the News Media Coalition is the only international organisation of news companies dedicated to defending and upholding media freedom at a practical level within the context of major events including sport.

NMC Responses to Inquiry Questions

· What does the UK public want from major cultural and sporting events, and how effectively is this being reflected in the planning and programming for events in 2022?  
As is evident from the pattern of news consumption before, during and after major events, there is a marked public hunger for information about such events. That ‘public’ includes attendees, communities and businesses; it includes participants, organisers and other stakeholders; and it includes a Press which can scrutinise preparations and the staging of events, convey the experience of attendance – and reflect on the legacy of events when they are over.
Practically, this means news organisations pre-empting and satisfying public interest by:
· Deploying newsroom resources including the creating of specialist teams (according to event scale)
· Planning special news supplements or sections or in the case of news agencies wire services
· Engaging with communities, including businesses, at both local and national level
· Creating new digital spaces for the public to participate in debate about an event and share their views and experiences
· Reporting on the day, providing analysis, context, comparison, iconic imagery as well as critical analysis, particularly where events rely on the public purse
In doing so, the news media can ‘get behind’ an event and contribute significantly to its success – whilst maintaining its news independence. Anyone involved in the London Olympics of 2012, for instance, would recall the power of the Press behind public excitement in a generational moment for British society. 
Other mega events on British soil such as a European Championship event, a football World Cup, a cultural national festival, as well as state ceremony, are each moments for the news media to drive public interest and echo public sentiment. For 2022, the Birmingham Commonwealth Games should be an opportunity for a ‘media-friendly games’ and our organisation has worked with organisers to seek to achieve that for the benefit of the news-demanding public. 
Where independent journalism around events is fostered and newsrooms allowed to innovate, the greater the public dividend. While official event information about an event is both evidently necessary and a crucial component in public life, it is not a substitute for independent journalistic information. The public expect the news media to be there on the day; and the news media (as vital stakeholders although not partners) needs to be able to plan in advance of that day. 
Therefore, in terms of planning for such events we believe that the news media as a sector should be involved as soon as possible in preparations for events. Whilst not partners in the formal or contractual sense, news publishers and news agencies should have a voice and direct involvement in practical planning. Indeed, for mega events requiring bidding processes (and therefore involving government backing, media rights sales and enabling legislation), the needs of the news media in reporting of the event on the day must be a foundation pre-requisite. In our experience, ‘invitation to bid’, bids themselves or delivery planning rarely, if ever, encompass media freedom or news media change.
Instead, particularly in the sporting context, it is often only on the eve of an event, that news companies discover how a successful bid translates into practical controls on journalism. When journalists seek to report from sports venues, they or the      news company they work for, are often required to sign contractual rules determining how the content they produce can be created, sometimes also dictating on which medium it can be shown, the status of their copyright, and where and if revenue can be generated from their own material. Taken together, these restrictions impact negatively on news gatherers, and how news organisations can fulfil their professional duty to report on events of high news and public interest and invest in existing and innovative news operations. 
Producing journalistic sports content for instance is one of the most expensive forms of news. The most compelling news content occurs where there is the greatest access to a venue and the least restrictions imposed on text and visual material such as photography and news video journalism around the event. 
[bookmark: _heading=h.30j0zll][bookmark: _Hlk71897738]The ability of the news media to showcase and report on British events is considerable. Print and digital publications, at national and local levels, combined with the extensive news agency distribution puts news at the fingertips of millions worldwide as it happens. News to mobile devices, news apps, via social media reaches into younger audiences. A single story about a high performing athlete translates into a gym membership, grass roots participation, an ambition to represent the country - and a contribution to a healthier nation. An interview at an event by a video journalist who had followed the progress of a local sporting hero since childhood, creates a sense of connection between community and big event.
Digital transformation of the News Media industry, and changing expectations of consumers, means that visual journalism has become a much bigger factor in sustaining the economic viability of news businesses and therefore the employment of newsgatherers. Conversely, it is in that area where content is most restricted. More broadly, without being able to create, invest in and to legitimately exploit their own copyright in visual and other news content, and to be able to have a share in commercial opportunities, the ability of news companies to run newsgathering operations is challenged. 
The public expect the news media to be at events and to do so to the fullest possible extent, with journalistic endeavour, innovation and a sense of common interest.
· What needs to happen for major events to successfully bring people from all four nations of the UK together?  

The News Media Coalition’s members provide news content (written, photo and news video) to communities across all four nations of the UK, in print and digital formats available across a range of consumer devices. The stories told and shared by news publishers and news agencies reach people from all walks of life and help to bring people together in a common interest – whether they can attend or not. 

Therefore, major events in their ambition to bring people from all four nations of the UK together, should recognise the vital role played by the news media and craft media policies that enable the news media to report on the event with the least restrictions possible. 



· How should the success of major cultural and sporting events be measured and what should their legacies be?

In addition to other outcomes from a major cultural or sporting event, we believe that such events should be remembered for having engaged the news media sector at the earliest possible moment in event planning and for media freedom in reporting on the event to be advanced.

· What are the challenges facing the delivery of major cultural and sporting events in 2022, and the bid to host the World Cup 2030?

For the news media, as set out above, the challenge confronting the sector and for organisers, is to ensure there is a reasonable balance of opportunity for news and entertainment. This starts with  recognition of the value that the news media bring to the public and successful events. We believe independent news coverage of events can co-exist with a vibrant market for official broadcasting media rights and commercial relationships between events and content media businesses – so long as independent news gathering is safeguarded. 

About the News Media Coalition
The News Media Coalition is an international not for profit organisation which works to safeguard the news sector from arbitrary controls or restrictions on newsgathering, news distribution, copyright ownership and content use.
NMC Members include major publishing houses, national and news international agencies: Agence France-Presse, Associated Press, Associated Newspapers, Australian Associated Press, Deutsche Presse-Agentur, EFE Agencia, ESI Media, European Pressphoto Agency,, European Publishers Council, Getty Images, Guardian Media Group, News UK, News Corp Australia, PA Media, Reach, SNTV, Stuff, Telegraph Media Group and Thomson Reuters. NMC is also supported by other trade organisations including the UK’s News Media Association and Newsworks and the Australian NewsMediaWorks.

Written by Andrew Moger, Director, News Media Coalition
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