	
	
	




Written evidence submitted by the Premier League

Executive summary

Premier League match attendance is a major driver of international tourism to the UK, drawing over one million visitors annually, generating over £1billion in Gross Value Added (GVA) and supporting nearly 20,000 jobs. These benefits are shared nationwide, reflecting the geographical footprint of the Premier League’s Clubs.

Domestic travel between regions by Premier League matchgoers brings similar economic benefits, with the number of such journeys estimated at more than double the international figure.

In order to adequately protect and sustain the positive impact Premier League-generated tourism and travel provides nationwide, the Premier League recommends Government exercise due care and consideration around the introduction of overnight visitor levy powers, including by:

· Ensuring levy rates are proportionate and do not add to existing cost burdens on match goers during peak times.

· Requiring meaningful engagement, backed by impact assessments, to be undertaken by local authorities with Clubs, sports bodies and fan groups prior to the imposition of levies.

· Setting clear obligations around how revenue generated is reinvested into the tourist economy.

The Premier League’s contribution to international tourism

The Premier League is one of the UK’s most powerful global cultural assets and a major driver of international tourism. With a broadcast reach spanning nearly every country, the Premier League’s global profile draws fans from around the world to the UK. With some of the Premier League’s best-supported and most renowned Clubs located outside of London, the Premier League plays a key role in attracting international tourism to cities across the UK, rather than to the London and the South East alone.

International travel to the UK to attend Premier League fixtures stimulates significant economic activity across England, generating substantial investment for cities and regions through visitor spending. Research undertaken by EY[footnoteRef:2] underscores the positive economic impact of international tourism activity generated by the Premier League, with a total of 1.1m international attendances recorded at Premier League matches during the 2023/24 season. Collectively, these visitors are estimated to have spent approximately £903m in the UK, with this activity generating over £1bn in Gross Value Added (GVA) and more than £175m in tax revenue, while supporting around 18,200 full-time equivalent (FTE) jobs. [2:  EY, The Economic and Social Impact of the Premier League, forthcoming. ] 


Premier League-related international trips and associated spending are estimated to account for around 2.6% of total inbound tourism to the UK. For many of these visitors, Premier League matches are the primary motivation for travel, making the affordability of a trip to the UK is a direct determinant of whether or not they choose the UK over competing destinations.



Affordability of tourism

Alongside the 1.1m international attendances of Premier League fixtures, 2.4m non-local domestic attendances were recorded in the 2023/24 season, with supporters travelling from different UK regions and frequently staying overnight.

In the context of persistent cost-of-living challenges, the introduction of overnight visitor levy powers could bring economic and logistical risks, if not carefully managed. The Premier League recognises the importance of ensuring sustainable funding for local tourism infrastructure but emphasises the importance of careful design and implementation to avoid unintended negative consequences, including:

· Deterrence of international football tourists in favour of European alternatives.

· Reduction in the volume of overnight stays linked to match attendance, diminishing total visitor spend.

· Decrease in the profitability of match going travel services that support Premier League Clubs and their community economies. 

In our view, any future Mayoral overnight levy powers should adhere to several core principles:

· Proportionality: Levy rates should be modest and proportionate, particularly during peak sporting weekends, when accommodation prices are already elevated due to demand.

· Local engagement and impact assessment: Mayoral strategic authorities should engage meaningfully with sports bodies, Clubs and fan groups before introducing levies, supported by clear assessments of impacts on visitor behaviour and travel demand.

· Infrastructure reinvestment targets: Levy revenue should be transparently reinvested in projects and measures intended to enhance visitor experience – such as transport infrastructure and crowd management capabilities – to sustain, rather than suppress, tourism growth and improve visitor experience. Clear thresholds and obligations should be set to ensure revenue is spent in the right way.

The Premier League is a proven driver of international tourism, inward investment and employment across the UK. Overnight visitor levy powers must be implemented in a way that safeguards matchgoing travel, maintains the UK’s competitiveness as a global football destination, and protects the substantial economic and fiscal benefits generated by Premier League‑driven tourism.
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