Written evidence submitted by UK Music


1. UK Music is the collective voice of the UK’s world-leading music industry. UK Music represents all sectors of the music industry – bringing them together to collaborate, campaign and champion music. A full list of UK Music members can be found in Annex B.

Economic Benefits of Music Tourism

2. The UK Music industry is a key national asset, and part of what makes us a soft power superpower. In 2024, the UK music sector contributed £8 billion to the economy, employed 220,000 people, and delivered £4.8 billion in exports.[endnoteRef:2] [2:  UK Music (2025) This is Music 2025] 


3. Tourism is a key driver of this economic success.

4. In 2024, the UK saw 23.5 million music tourists, a 23% increase over the 19.2 million in 2023. Of these tourists, 21.9 million were domestic and 1.6 million international visitors. Total music tourism revenue reached £10 billion, while the music tourism industry supported around 72,000 full-time equivalent (FTE) jobs.[endnoteRef:3] [3:  UK Music (2025) Hometown Glory] 


5. London accounted for the largest slice with 7.5 million attendees generating £2.7 billion in spending. Meanwhile other strong regions for tourism include the North West (3.3 million tourists; £1.2 billion in revenue) and the South West (2.5 million and £1.1 billion in revenue). 

6. The cultural soft power of British music is a driving force behind this tourism. Some of this is driven by major events such as stadium/arena tours. 2024, for example, saw Taylor Swift’s Eras Tour and stadium shows by Bruce Springsteen, Foo Fighters, and Burna Boy deliver major economic and cultural impact. In 2023, the O2 arena was the most popular venue in the world.

7. According to Barclays, last year’s Oasis UK tour attracted 1.4 million fans, with a huge £766 spent per person at these events on tickets, travel, accommodation, outfits, and other expenses.[endnoteRef:4] [4:  Barclays (2025) “Supersonic' Spending: Oasis Live '25 Fans to Splash out £1bn Attending UK Concerts”] 


8. Annual celebrations of British music such as the BRIT Awards and the Mercury Prize – both owned and organised by BPI – also play a key role in driving music tourism. In 2025, the BRIT Awards saw nearly 15,000 people attend the show at The O2 Arena in London, generating a significant visitor and economic boost to the capital. 

9. In 2026, Manchester’s Co-op Live arena hosted the ceremony marking the first time the BRIT Awards has taken place outside of London since it began in 1977 - bringing cultural and economic benefits to the North West of England

10. For the first time in 2025, the Mercury Prize took place outside of London at Newcastle’s Utilita Arena. A report published and commissioned by Newcastle City Council showed that the awards ceremony and associated activity attracted 8,000 visitors to Newcastle, generating a combined spend of £874,724 and adding an estimated £552,868 GVA to the regional economy - supporting the equivalent of 13 jobs.[endnoteRef:5]    [5:  Newcastle City Council (2026) Mercury Prize Shines Global Spotlight on Newcastle] 


11. Significant impact also comes from the grassroots sector. There are legendary small venues across all parts of the UK, such as Barrowlands in Glasgow, Clwb Ifor Bach in Cardiff, Brudenell Social Club in Leeds. These venues drive significant spillover spend in nearby hospitality, retail, and transport sectors. According to the Music Venue Trust, every £10 spent on a ticket in a grassroots music venue is worth £17 to the local economy.

12. And it is not just live music that drives music tourism. Iconic recording studios like Abbey Road Studios and Rockfield Studios are tourist attractions in their own right. It is vital that these spaces are supported.

How to boost Music Tourism?

Visitor Levy

13. Powers have been, or are being introduced, in England, Scotland, and Wales allowing local authorities to introduce visitor levies. Edinburgh and Glasgow, for example, are in the process of introducing 5% levies on overnight stays. 

14. This creates a new revenue stream that should be invested in culture to make places vibrant, distinctive, and attractive to visitors. While many councils have signalled that they will invest in culture, there are models that show the benefits of a more strategic approach.

15. The city of Austin, Texas provides a strong model: its Hotel Occupancy Tax powers a Live Music Fund. This invests in creators, promoters, and venues, supporting everything from live performances to studio work, promotional touring, broadcasting, and marketing activity.

16. [bookmark: _Hlk228967397]Local Authority Music or Culture Boards should have a formal role in deciding how any visitor levies are spent. This targeted investment to enhance local music scenes and unlock the tourism growth that they can drive.

Establish Accessible and Affordable Travel Options

17. Outside London, transport is often a major barrier to accessing music and cultural events. In many towns and cities, public transport stops running before many shows have even finished. This makes it difficult for fans to attend live music and return home safely, especially those relying on low-cost travel options. 

18. According to the Music Fans’ Voice survey, 53% of respondents said they would attend more music events with better transportation options.[endnoteRef:6] Lack of public transport also limits early-career music professionals from taking up opportunities. [6:  UK Music (2025) Hometown Glory: How Supporting Local Music Can Drive Economic Growth ] 


19. Travel costs are also an important consideration for Gen Z when attending live music shows. According to the BPI’s report, Seeking Community: Gen Z’s true relationship with culture & music consumption,[endnoteRef:7] this demographic’s spending on travel to live music events is varied. While some are willing to spend more money to fly abroad for big artists such as Beyonce and Mariah Carey, others prefer to stick to nearby cities, or only attend if it’s local, cheap, and convenient. [7:  BPI (2025) Major new study of 18-25 year olds provides valuable insights into Gen Z’s music listening and discovery habits
] 


20. Interventions such as extended public transport hours that match gig schedules, or extra and subsidised services, can dramatically improve the operating environment for music. During the Edinburgh Festival, for example, additional trams help visitors and residents to make the most of citywide events.

21. Meanwhile in Manchester, ticket holders for the 2026 BRIT Awards were able to use the city’s tram network for free on the day of the awards ceremony – an affordable and low carbon travel option. These are examples of how local government can partner effectively with the creative industries and support access to culture.

22. The Government, local leaders and transport operators should work together to ensure extended services and ensure accessible, affordable travel that promotes music tourism.


Enshrine “Agent of Change” in Law

23. Many music venues are threatened by planning disputes, often triggered by new developments and subsequent noise complaints from residents.

24. Disputes around noise brough by new developments have led to many venues closing, or becoming embroiled in costly legal disputes. Manchester venue Night & Day café has spent years fighting a noise abatement notice triggered by complaints from residents in newly converted flats - despite the venue having operated in the area since 1991.

25. The “Agent of Change” principle ensures that the party introducing a new development or use is responsible for managing the impact on existing uses.

26. For example, if a new apartment block is built near an established music venue, the developer must bear the cost of soundproofing to protect future residents from noise. Conversely, if a new music venue opens in an existing residential area, it would be responsible for ensuring adequate sound insulation to prevent disturbing nearby residents.

27. Agent of Change has been recognised in the National Planning Policy Framework (NPPF) since 2019, however this guidance is non-binding, meaning local authorities may interpret or apply it inconsistently.

28. Without legal force, the Agent of Change principal lacks consistency and teeth. Live music venues, nightclubs, and other cultural spaces remain vulnerable to noise complaints and planning challenges from new developments. The Government should enshrine Agent of Change in law.

Reduce VAT on Tickets

29. UK gig-goers are charged 20% VAT on tickets, which is almost double the EU average (10.3%) and around triple countries like Belgium (6%) and Germany (7%).

30. Reducing VAT on tickets will make the UK more competitive for international music tourists, stimulate live music activity and incentivise investment in the grassroots of the sector.

31. Every pound saved by gig-goers on tickets is money re-injected into the wider economy, with this spending being respent in local hotels, bars, restaurants, and more. The Government should reduce VAT on tickets to in line with our European counterparts. 










Annex A Recommendations
	Recommendation

	Local Authority Music or Culture Boards should have a formal role in deciding how any visitor levies are spent.

	The Government, local leaders and transport operators should work together to ensure extended services and ensure accessible, affordable travel that promotes music tourism.

	The Government should enshrine Agent of Change in law.

	The Government should reduce VAT on tickets to in line with our European counterparts.
























Annex B – UK Music Membership

UK Music’s membership includes: 
AIM - Association of Independent Music – The trade body for the independent music sector and community which make up a third of the UK’s recorded music market alone. Representing 1000+ independent record labels and associated businesses, AIM’s members range from globally recognised brands to the next generation of British music entrepreneurs. 
BPI - British Phonographic Industry – The representative voice of the UK’s recorded music sector. Its varied membership base consists of over 500 businesses across the UK, including hundreds of independent SME music businesses and the UK’s three largest record companies – Sony Music Entertainment UK, Universal Music UK and Warner Music UK. BPI owns and organises the BRIT Awards and the Mercury Prize, administers the Music Export Growth Scheme (MEGS) and co-owns the UK’s Official Charts Company. 
FAC – The Featured Artists Coalition -  FAC is the UK trade body representing the specific rights and interests of music artists. We are a not-for-profit organisation, serving a diverse, global membership of creators at all stages of their careers. The FAC is formed by artists, for artists, and we place this ethos at the centre of all we do. We are an inclusive community that advocates, educates, collaborates and researches on behalf of artists, coming together to provide a strong, collective voice within the industry and to governments domestically and abroad.  
The Ivors Academy - The Ivors Academy is the UK’s not-for-profit professional association exclusively for songwriters and composers. They equip their members with the skills and connections they need to succeed through education and networking events. The Ivors Academy also advocates for the rights of songwriters and composers to ensure they are fairly compensated for their work. As a community, they recognise excellence in songwriting and composing by judging and presenting the prestigious Ivor Novello Awards. 
MMF – Music Managers Forum - Representing over 1000 UK managers of artists, songwriters and producers across the music industry with global businesses. 
MPG - Music Producers Guild - Representing and promoting the interests of all those involved in the production of recorded music – including recording studios, producers, engineers, mixers, remixers, programmers and mastering engineers. 
MPA - Music Publishers Association - The representative voice of the UK’s music publishing sector. Membership includes over 95% of the country's major and independent music publishers and close to 4,000 catalogues across all genres of music. 
MU - Musicians’ Union - Representing over 36,000 musicians from all genres, both featured and non-featured. 
PPL - licenses recorded music in the UK when it is played in public or broadcast and ensures that revenue flows back to our members. These include independent and major record companies, together with performers ranging from emerging musicians to globally renowned artists. In 2021 we collected £252.8 million while also distributing money to 147,000 performers and recording rightsholders. 
PRS for Music - Here for music since 1914, PRS for Music is a world-leading music collective management organisation representing the rights of over 175,000 talented songwriters, composers and music publishers. Redefining the global standard for music royalties, PRS for Music ensures its members are paid whenever their musical compositions and songs are streamed, downloaded, broadcast, performed and played in public.  In 2023, PRS for Music paid out £943.6m in royalties and collected a record £1.08 billion in revenues.  
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