Written evidence submitted by Star Alliance
Introduction
Star Alliance is the world’s largest airline alliance. Star Alliance has 26 members globally including Lufthansa, United Airlines, Air Canada and Singapore Airlines. The UK is a vital part of our network, with our airlines represented at London Heathrow, London City, Manchester, Birmingham and Edinburgh airports.  
The jewel in our UK crown is Heathrow Terminal 2, The Queen’s Terminal, where we have more airlines represented than anywhere else globally. Through our presence at UK airports, we believe we deliver significant value to the UK, its economy and its citizens. Star Alliance member airlines employ a significant workforce in the UK, supporting communities in and around Heathrow and jobs across the UK. 
Star Alliances welcomes the Culture, Media and Sport Committee’s inquiry into tourism, a key driving factor for the UK’s economy and attractiveness as a travel destination. We are pleased to have the opportunity to submit to the call for evidence to outline our vision for supporting the growth and resilience of tourism in the UK, particularly through ensuring the infrastructure that enables it is fit for the future.  
How effective are government policies in supporting the growth, competitiveness and long-term resilience of the tourism sector?
The expansion of Heathrow Airport is vital for the growth, competitiveness and long-term resilience of the UK tourism sector. It would facilitate the arrival of more tourists from existing tourism markets as well as connecting the UK to brand new inbound tourism markets.  In addition, Heathrow’s position as the UK’s hub airport offers incredible opportunities for connecting additional inbound overseas travellers to many regional destinations in the UK. 
However, such increased capacity at Heathrow will only be able to deliver these benefits to the tourism sector if airlines and their customers can afford to use it. If the costs associated with Heathrow expansion result in user charges that airlines cannot afford and fares that airlines’ customers cannot afford, any new capacity would go unused to the detriment of the tourism sector and the UK economy more broadly. In this regard, Star Alliance and its member airlines seek that any expansion planned is accompanied by strict cost discipline and regulatory oversight. For its part, Star Alliance maintains its commitment to open and collaborative engagements with Heathrow Airport Limited (HAL) to drive towards an expansion plan that generates value to all parties i.e. HAL, airlines, customers and the UK economy.
The growth, competitiveness and long-term resilience of the tourism sector is also heavily impacted by Air Passenger Duty (APD). It is one of the highest aviation taxes in the world and results in higher ticket prices and reduced inbound tourism. It makes UK airports less competitive than other European hubs and encourages passengers to connect through foreign airports instead of flying directly from the UK.
What are the specific drivers of international tourism to the UK, what is the economic value of each of those drivers and how can their value be increased?
There are obvious overarching drivers that make the UK an attractive destination for tourists, such as its unique cultural and historical heritage. But from a narrower transport perspective, and based on feedback from our customers, Star Alliance focuses on three elements that we believe drive international tourism to the UK:
Connectivity 
Heathrow Airport continues to be regarded as the best-connected airport in the world, which allows it to regularly achieve record passenger numbers. This connectivity is a result of the vast array of airlines that serve the airport, offering passengers access to some 95 per cent of the global economy with a single direct flight. Star Alliance’s member airlines are a crucial part of that story, with 23 of our members operating out of Heathrow, more than any other hub at which Star Alliance airlines operate. Fifteen million customers fly on Star Alliance airlines to or from Heathrow every year, thanks to Star Alliance having direct flights to 43 destinations in 23 countries, and connections to 1086 destinations with a single stop. This is why it is essential to ensure that the cost of Heathrow expansion is affordable i.e. to protect, and even build on, this connectivity as a key facilitator of inbound tourism. 
Customer Experience
Star Alliance was instrumental in the design of launch of Heathrow Terminal 2 and our member airlines have been based there since the terminal was opened in 2014. Having our member airlines collocated in terminal 2 has enabled Star Alliance to deliver exceptional customer service to our customers irrespective of which Star Alliance member those customers are flying on. For example, we are close to launching our Universal Bag Drop (UBD) service, which will allow passengers to drop bags at any desk within terminal 2. In addition, there are four modern lounge facilities provided by Star Alliance’s members in terminal 2 and the Star Alliance Gold Track security lane for all customers that have achieved ‘Gold Status’ on a Star Alliance member airline. Feedback from our customers has confirmed that such customer service offerings act as a positive facilitator of inbound tourism. 
The colocation of all Star Alliance members in Heathrow Terminal 2 also facilitates hassle-free connections from one Star Alliance member to another on a single ticketed itinerary. Colocation also enables delivery of the London Heathrow Star Connection Centre (SCC), which supported the connection of almost 10,000 passengers and bags with short connection times in 2025. Whilst these customer service benefits are enjoyed more directly by connecting passengers, as opposed to inbound tourists, they still enhance Heathrow’s reputation as a global hub.
Competition
With 23 of its member airlines operating at Heathrow, Star Alliance represents a significant percentage of the just over 80 airlines operating at the airport. Star Alliance member airlines also operate from Birmingham, Edinburgh, London Gatwick and Manchester airports. Combined with the number of destinations that Star Alliance’s members connect to from the UK, this enables Star Alliance to offer a competitive counterweight to the UK’s home-based carriers. Such competition can only be good for consumers, in terms of price and choice, and we believe that these factors also key to  supporting the growth, competitiveness and long-term resilience of the UK tourism sector.
What opportunities exist to increase inward investment into tourism infrastructure and what changes may be needed to encourage it?
The UK’s airports - particularly Heathrow as the national hub and Manchester, Birmingham and Edinburgh as major regional international airports - are critical enablers of inward investment into tourism infrastructure. Together, they underpin visitor dispersion, unlock private capital, and support wider Government objectives on growth, levelling‑up, trade, skills and soft power, supporting the Government’s ambition to reach 50 million international visitors per year by 2030.
Aviation‑enabled tourism is one of the UK’s most effective tools for attracting inward investment and spreading growth beyond London. With the right combination of capacity, policy certainty, sustainable infrastructure and place‑based planning, Heathrow and the UK’s leading regional airports can act as gateways not just to the country, but to regional regeneration, increased tourism to the UK, community prosperity and long‑term economic resilience.
How can tourism better support regional growth, community prosperity and wider Government objectives?
An expanded Heathrow, if delivered correctly, is not just a project for London; it is a strategic investment in the economic future of every region in the UK. As the nation’s hub airport, Heathrow plays a uniquely powerful role in connecting regional communities, visitors, and businesses to the global marketplace and to destinations throughout the UK itself. Quite simply, it is a vital economic engine for the nation. This is underpinned by our strong presence in key regional airports in the Manchester, Birmingham and Scotland. 
Tourism across the UK, underpinned by fit for purpose connectivity infrastructure is essential to job creation, business growth and supporting the long-term resilience of the sector. 
Are transport links, digital connectivity and cultural infrastructure adequate to support regional tourism growth?
Star Alliance are supportive of any measures to boost transport links and connectivity for travelers and tourists around key regional airports and Heathrow to better join up London with other major cities of the UK. 
