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Summary
· Engagement with China has yielded positive results for alcoholic beverage exporters and supported access to one of the world’s largest consumer markets. 
· The tariff reduction on whisky from 10% to 5% was an important step towards making whisky more competitive and supporting the sector in the face of a challenging domestic market.
· The alcoholic beverages sector has been caught in the crossfire of trade disputes with China in other countries; in the EU, in a conflict over electric vehicles, Cognac exports to China fell by nearly €600m per year.
· Pernod Ricard’s experience of exporting to China from countries around the globe underscores the wider economic and administrative impact of diverging international trade strategies. 
· The UK Government should continue its pragmatic evidence-led approach to engagement with China, ensuring that any approach to trade policy weighs up the potential impact on the whole economy, consumers and producers.  
· As a global leader in the spirits industry, the UK should leverage its comparative advantage in premium spirits to defend its dominant position and high-value specialisation within an increasingly competitive global market.
· In an increasingly protectionist climate, a diversified trade strategy is a necessity for safeguarding against market volatility.

About Pernod Ricard
Pernod Ricard is a leading French investor in the UK and the world’s second largest producer of spirits. We are a major exporter, exporting over £2bn worth of signature British brands each year, including Chivas Regal, Ballantine’s, The Glenlivet and Royal Salute whiskies, and Beefeater and Plymouth gins, to over 160 markets globally. We employ more than 2,500 people across the UK, including 1,500 in Scotland. 
Pernod Ricard also has a significant presence in China. We were the first major global drinks producer to build a whisky distillery in China. The Chuan malt distillery, utilising the understanding and expertise of the Scottish whisky sector, symbolises the power of the relationship between the UK and China to bring new and exciting products to the Chinese whisky market.
Engagement with China: the prize and the price
[bookmark: _Int_M7Fgy2zc]Trade with China delivers clear and demonstrable benefits for the UK spirits sector. There are many challenges to exports to China, including weakening consumer demand, but the underlying opportunity remains strong. In 2025, exports were worth £160m in 2025[footnoteRef:2], making it the ninth largest market for Scotch despite facing a 10% tariff. However, this was below the high point of 2022 (£235m)[footnoteRef:3].  [2:  SWA Export Figures]  [3:  SWA Export Figures] 

Engagement with China can yield tangible benefits for British exports. A recent example of this is the reduction in tariff on whisky from 10% to 5% that was announced as part of the Prime Minister’s visit to China. This offers the chance to re-energise exports of Scotch whisky, and the Department of Business and Trade has estimated it could be worth £250m to the sector over the next five years. A further reduction in the tariff to 0%, as the UK has with many other trading partners, would likely further boost exports. 
China also represents a market of opportunity for gin exports. Current exports are much lower than for whisky but are growing quickly. In 2025, exports were £7.5m, which is up 66% on 2022 (£4.5m)[footnoteRef:4]. This is a much longer-term opportunity but could also offer scope to benefit from any reduction in tariffs.  [4:  ITC Trademap Export Figures] 

The Government should continue its current balanced approach to economic engagement with China. It should engage where there are mutually beneficial areas, taking a data-driven approach to any tradeoffs. Any consideration of cost-benefit analysis must consider the impact of action on the whole economy. Alcoholic spirits are often the target of retaliatory tariff measures, despite not being the sector that triggers the action. 
Against a backdrop of challenges in many key export markets for the UK, including the US, it is important to maintain trading relationships with a broad range of partners, giving UK exporters options in the face of challenging headwinds.
International Comparators
As a global producer and exporter, Pernod Ricard exports to China from eight countries around the globe and has seen the impact of diverging approaches to trade with China. The splintering of approaches across the Western world has resulted in differing trading relationships and the UK should consider the impact on the whole economy when engaging with China. 
In 2024, the EU applied countervailing duties on imports of electric vehicles (EVs) from China ranging from 7.8% to 35.3%. This was to address what they considered to be unfair Government subsidies of EV companies. In response, China initiated anti-dumping or anti-subsidy investigations into EU brandy, pork and dairy products. For EU brandy specifically, the European producers were subject to provisional anti-dumping duties of 30,6%-39% between September 2024 and July 2025. In July 2025 provisional anti-dumping duties were replaced by final anti-dumping duties between 27.7% and 34.9%, although some major producers were exempted, provided they committed to a minimum price agreement. As a result of these measures, Cognac exports to China fell by €577m in the last two years, from €1,403m in 2023 to €826m in 2025.[footnoteRef:5] [5:  BNIC Export Figures] 

 
Beyond the cost of lost exports, decisions by smaller producers to abandon China as a potential destination altogether, and the complete closure of the duty- free channel in China between December 2024 and July 2025, the burdens of complying with and engaging with these investigations can be incredibly burdensome for businesses. In France, Pernod Ricard had to mobilise a team of 10 people over a period of 18 months to manage the processes. Costs associated with lawyer fees and other expenditures were major.
	
	
	



