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Thank you for your correspondence about the engagement exercise for the 10 Year 
Health Plan, including our plans for consulting groups who experience health 
inequalities. 

I am grateful that the Health and Social Care Com_mittee shares the Government's 
ambitions to reform the NHS. The focus of the 10 Year Health Plan is to ensure that the 
NHS is there for anyone who needs it whenever they need it. This is why listening to 
the voices and experiences of all patients is core to developing the Plan and it is vital, 
as you highlight, that we reach people and communities that are typically under­
represented or seldom heard. 

However, we recognise that we cannot build an NHS fit for the future without tackling 
inequalities. More broadly, we are committed to building a fairer Britain by tackling the 
structural inequalities that contribute to poor health, particularly for disadvantaged 
groups. Our health mission in England will focus on addressing the social determinants 
of health, with the goal of halving the gap in healthy life expectancy between the richest 
and poorest regions. We will also work across government to address the root causes 
of health inequalities, prioritise prevention, shift more care into the community, and 
intervene earlier in life to raise the healthiest generation of children in our history. 

You raise several specific questions on how we have considered under-served 
populations in our engagement on the 10 Year Health Plan, and I have provided our 
answers in turn below. 

How is the current survey on Change NH_S on line platform being shared and 
promoted, particularly to under-represented group_s? _

· The www.change.NHS.uk platform is being promoted nationally by a comprehensive
communications and engagement campaign which (ncludes a range of ch�mnels to
ensure maximum reach into communities ancl audiences across the country. This
includes, for example, extensive media, social media, �artner and community-based












