




 
 

  
 

Wellington House 
133 – 155 Waterloo Road 

             London SE1 8UG 
 

11 December 2019 
 
Kate Halliwell 

Food and Drink Federation 

6th Floor, 10 Bloomsbury Way 

London  

WC1A 2SL  

 

Dear Kate 
 
Thank you for your letter raising the FDF’s concerns about how business’s progress in 
reducing sugar in their products was portrayed in the recent Health Select Committee 
inquiry on obesity.  
 
In relation to the sales weighted average (SWA) measurement, Public Health England 
(PHE) acknowledge that there are numerous reasons why the SWA sugar content per 
100g could increase for a specific business. For example, it could be due to higher 
sugar products being promoted more than lower sugar products within a specific 
category, higher sales of particular products, expansion of sugary products within a 
portfolio, the technical feasibility of lowering sugar in certain products or a combination 
of all these factors. PHE is careful to present as much of the context as is possible as 
part of monitoring and reporting commercial data each year.  However, it is not always 
possible to fully set out the detail behind such results when answering committee 
questioning.  
 
Members of the committee were very clear that they expected PHE to name businesses 
who had not made as much progress as expected, therefore, we were committed to 
providing transparent information, while continuing to take a proportionate approach in 
report publication.  PHE regularly supports businesses who achieve good progress in 
reducing sugar in their products.  
 
The reference made to the Committee of Advertising Practice (CAP)’s voluntary 
controls of non-broadcast advertising reflects the findings of the Advertising Standards 
Authority (ASA) monitoring report, which showed that 947 of all advertising served to 
Child Avatars were for HFSS products.  Unfortunately, I was not able to provide the 
committee with a review of the methodology and limitations of the monitoring exercise 
in the time available. You will be aware that the limitations also include the exclusion of 
certain online marketing environments from this particular monitoring exercise, which 
may also fall under the remit of the CAP code.  We will ensure the committee is 
provided with a link to the full ASA report, so they have all the necessary information 
when they reconvene.  In the meantime, PHE looks forward to seeing the results when 
the 2020 monitoring report is published.  
 



PHE is committed to engaging and working with businesses on the reduction and 
reformulation programme and we are aware that many businesses are taking action to 
reduce sugar in their products, however, it is also clear from the second-year progress 
report that overall progress has been slow and that faster action across the whole 
sector is needed.  We are glad to hear that FDF members remain committed in playing 
their part on addressing the obesity agenda and look forward to seeing what further 
progress will be achieved in this area. 

Yours sincerely 

Alison Tedstone  
Chief Nutritionist 
Public Health England 

cc. Duncan Selbie, Chief Executive, Public Health England
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